
Impact Of Restaurant's
Atmosphere Towards
Customer's Loyalty An

Extended Mehrabian Russel
Model

by Juliana JULIANA

Submission date: 02-Jun-2022 01:16PM (UTC+0700)
Submission ID: 1848941512
File name:
33274_Juliana_JULIANA_Impact_Of_Restaurants_Atmosphere_Towards_Customers_Loyalty__An_Extended_Mehrabian_Russel_Model_1176528_759192757.docx
(103.08K)
Word count: 5326
Character count: 30556



1

2

5



2

2

2

2



4



1

1

1

1

1

2



2





3

3

3

5

6

6



1

1

3

3

3

3

4

5



1

2

2

2











10%
SIMILARITY INDEX

9%
INTERNET SOURCES

8%
PUBLICATIONS

0%
STUDENT PAPERS

1 3%

2 3%

3 2%

4 1%

5 1%

6 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Impact Of Restaurant's Atmosphere Towards Customer's
Loyalty An Extended Mehrabian Russel Model
ORIGINALITY REPORT

PRIMARY SOURCES

res.mdpi.com
Internet Source

www.tandfonline.com
Internet Source

core.ac.uk
Internet Source

Romadini Antikasari, Agus Baktiono, I Gede
Arimbawa, Elok Damayanti. "The Influence of
Product, Restaurant Atmosphere, Customer
Value, and Customer Loyalty through
Customer Statisfacation as Mediation (Case
study on Choie Dimsum Surabaya)",
Quantitative Economics and Management
Studies, 2021
Publication

rjoas.com
Internet Source

proceedings.itltrisakti.ac.id
Internet Source


