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ABSTRACT

Entrepreneurial intention is important for young people, especially university graduates, because with the knowledge they have, they are
potential entrepreneurs, can help the economic welfare of the wider community, through the creation of new jobs, opportunities to invest,
and increase productivity. From the results of a tracer study in November 2023 (UNSRAT Faperta, 2023), it shows that many graduates
of the Faculty of Agriculture UNSRAT from the 2020-2022 class are still unemployed, waiting for the CPNS test, or working as private
employees. In fact, these graduates have the potential to create jobs, especially with knowledge in agriculture and digital skills. This
study was conducted on 160 students to analyze the influence of economic literacy, family economic education, and social environment
on students' interest in entrepreneurship, in order to encourage them to utilize their skills to become entrepreneurs. The results of the
study showed that all of these variables significantly influenced the interest in entrepreneurship of students at the Faculty of Agriculture
UNSRAT Manado.
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INTRODUCTION

Indonesia is a country with a population of 278.8 million people in 2023 based on data from
the Central Statistics Agency (2023), requiring entrepreneurship as a component to support Indonesia's
economic development, because with the existence of businesses that are oriented towards
entrepreneurship, it will provide benefits to the wider community, will provide benefits to the wider
community with the existence of new jobs, opportunities to invest, and increase productivity.

Entrepreneurship according to Robbin and Coulter in Yogama (2023) is a business activity or
an independent business where all resources and activities are charged to business actors or
entrepreneurs, especially in terms of making new products, determining how to produce new products,
or compiling business operations and product marketing and managing business capital. One of the
potential entrepreneurs is students, who have very open potential for today's businesses. In opening a
business, you must first have an interest in entrepreneurship so that you can succeed. Interest in
entrepreneurship according to Arrighetti, et al. (2023) is a belief recognized by someone to establish
a new business and consciously plans to do so.

According to the results of a survey conducted by the Global Entrepreneurship Monitor, the
interest in entrepreneurship in Indonesia is still very low, ranked 22nd out of 47 countries (Niels
Bosma, Donna Kelley, 2021). Singapore as a neighboring country has a young entrepreneur rate of
8.76%, while according to the number of entrepreneurs in Indonesia it is still much lower, namely data
from the Central Statistics Agency (BPS) in 2022 of 3.47% or around 9 million people from a total
population of 278 million people (BPS, 2023) So, several factors need to be considered because they
influence students' interest in entrepreneurship.

Several factors make it difficult for someone, especially students, to become entrepreneurs,
such as no business knowledge from the environment and family, fear of trying, lack of capital, and
fear of failure. Interest in becoming entrepreneurs among students can also be influenced by various
factors, including economic literacy, family economic education, and social environment. Economic
literacy is an individual's ability to understand and use economic concepts in decision-making.
According to NCEE economic literacy is a condition that describes someone who can understand basic
economic problems well, so that they can carry out economic activities correctly. In addition to
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economic literacy factors, currently economic education in the family is also a factor that influences
interest in entrepreneurship among students (Stevani, 2019). According to Novitasari & Septiana
(2021), economic education in the family will be economic literacy learning in informal education as
an effort to foster interest in children to become entrepreneurs

The social environment is a place where human daily activities take place that involve social
interaction between individuals or groups. Wulandari (2013) said that a good external and internal
environment has a positive influence on entrepreneurial orientation, which can be direct or indirect on
entrepreneurial interest among students.

The Indonesian government through Presidential Regulation (Perpres) number 2 of 2022 has a
target of creating 1 million young entrepreneurs by 2024. So to support the achievement of this target
in 2022, the Minister of Education, Culture, Research and Technology, introduced a new program
called Wirausaha Merdeka (WMK). Sam Ratulangi University Manado is one of the campuses selected
to run the Wirausaha Merdeka program. From the results of a tracer study in November 2023
(UNSRAT Faperta, 2023), it shows that many graduates of the UNSRAT Faculty of Agriculture from
the 2020-2022 intake are still unemployed, waiting for the CPNS test, or working as private employees.
In fact, these graduates have the potential to create jobs, especially with knowledge in the field of
agriculture and digital skills. This study was conducted to analyze the influence of economic literacy,
family economic education, and the social environment on students' interest in entrepreneurship, in
order to encourage them to utilize their skills to become entrepreneurs. Based on the problems that
have been described, the purpose of this study is to analyze the influence of Economic Literacy on the
entrepreneurial interest of students of the Faculty of Agriculture, Sam Ratulangi University, Manado,
the influence of Economic Literacy on the Social Environment of students, the influence of Family
Economic Education on the entrepreneurial interest of students, the influence of Family Economic
Education on the Social Environment of students, and the influence of the Social Environment on the
entrepreneurial interest of students of the Faculty of Agriculture, Sam Ratulangi University, Manado.

LITERATURE REVIEW

a. The Influence of Economic Literacy on Entrepreneurial Interest.
Entrepreneurial interest is closely related to attention, therefore interest is very important in every
business. Three factors influence interest, namely: Physical factors, Psychological factors (motives,
attention, and feelings) environmental factors (family environment, school or campus environment,
and community environment) (Wulandari, 2013). Factors that can encourage interest in
entrepreneurship are: Personal factors concerning personality aspects, environmental factors, and
sociological factors concerning relationships with family, and so on(Nyello & Kalufya, 2021). Suratno
etal (2021) Suratno et al (2021) showed that family economic education and peer groups have a
positive correlation with students' economic literacy and entrepreneurial intentions. Rachmana (2023)
shows that family economic education, friendship environment, and economic literacy have a positive
relationship with entrepreneurial intentions. H1: There is a positive influence of Economic Literacy on
Entrepreneurial Interest.

b. The Influence of Economic Literacy on the Social Environment. Research conducted by Wibowo et
al. ( 2023) , shows that economic literacy has a significant influence on entrepreneurial alertness and
students' intention to start a new business. Entrepreneurial alertness can indeed mediate the relationship
between economic literacy and the intention to start a new business. According to Burkhart economic
literacy is "the ability to identify economic problems, alternatives, costs, and benefits, analyze
incentives to work in economic situations, examine the consequences of changes in economic
conditions and public policies, collect and organize economic evidence, and weigh costs against
benefits" (Mu’Afifah, 2016). Rachman's research (2023) shows that economic literacy has a positive
relationship with the social environment, economic literacy and social environment influence
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entrepreneurial interest in students majoring in economics education. Suratno et al (2021) also said
that family economic education and peer groups in this case the social environment are positively
correlated with economic literacy and students' entrepreneurial intentions. H2: There is a positive
influence of Economic Literacy on the Social Environment.

c. The Influence of Family Economic Education on the Social Environment. Young people are
surrounded by family and loved ones, they are shaped by the university environment, and finally, their
decisions can be influenced by general regulations and the economic environment of a country.
(Trebar, 2024). According to Risnawati et al., (2018) the habit of providing economic education is
very important for parents to implement, so that children are able to make the right decisions. Research
by Suratno et al (2021) shows that family economic education and peer groups in this case the social
environment are positively correlated and can foster students' interest in entrepreneurship. Ulfa
Uswatun Hasanah, Khasan Setiaji (2019) said that the environment influences the intention to become
an entrepreneur in e-business in students of the Faculty of Economics, Semarang State University by
57%. H3: There is a positive influence of Family Economic Education on the Social Environment.

d. The Influence of Family Economic Education on Entrepreneurial Interest. Knowledge transfer
through family economic education offers valuable insights into how economic education can create a
positive impact on the family economy. This is in line with Rachmana's (2023) research that family
economic education has a positive relationship with entrepreneurial intention. The results of research
from Suratno, Bagus Shandy Narmaditya, Agus Wibowo (2021) also stated that family economic
education has a positive correlation with students' entrepreneurial intentions. H4: There is a positive
influence of Family Economic Education on Entrepreneurial Interest.

e. The Influence of Social Environment on Entrepreneurial Interest. The environment influences the
entrepreneurial attitudes of young people, and especially, their entrepreneurial intentions, has been
around for a short time. (Suranto et al, 2023). Peter et al (2000) distinguishes the social environment
into two, namely the macro social environment and the micro social environment. The macro social
environment is the indirect and vicarious social interaction between very large groups of human
society. The micro social environment is the direct social interaction between smaller groups of people,
such as a family and reference groups. Groups that have a direct influence are called membership
groups. Amsyari (2021) said that the social environment is an individual or other group that is around
people's lives, such as neighbors, friends, including other people around them who are not yet known
or the general public outside the surrounding environment. Ulfa et al's (2019) research found that the
social environment has a significant influence on entrepreneurial intentions in e-business by 8%. So
they concluded that the environment has a partial and simultaneous influence on entrepreneurial
intentions in e-business in students of the Faculty of Economics, Semarang State University. In line
with Rachman's (2023) research on 155 respondents who were non-economic students, it showed that
the friendship environment has a positive relationship with entrepreneurial intentions. H5: There is a
positive influence of the Social Environment on Entrepreneurial Interest

METHODOLOGY

The subjects of this study were students of the Faculty of Agriculture, Sam Ratulangi University in
Manado. The criteria for the subjects of this study were respondents who were active students from
the 2019 to 2022 intake at the Faculty of Agriculture, Sam Ratulangi University, Manado. The
number of samples followed the Inverse square root method of Kock and Hadaya (2018), and was
analyzed using SEM.

RESULTS
Respondent Profile. This study was aimed at students of the Faculty of Agriculture, Sam Ratulangi
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University in Manado City, North Sulawesi Province. Based on the questionnaire that had been
distributed in the actual test, there were 163 respondents who had filled out the questionnaire according
to the intended criteria.

Table 1. Respondent Profile

ProfilE Category Total number Presentage
Jurusan Studi Agribisnis 124 76.1%
Agronomi 22 13.5%
Teknologi Pertanian 17 10.4%
Tahun Angkatan 2019 15 9.2%
2020 52 31.9%
2021 54 33.1%
2022 42 25.8%
Usia 18-20 80 49.1%
21-23 83 50.9%

Source: Results of data analysis (2024)

Students of the Faculty of Agriculture, Sam Ratulangi University, Manado who were selected for this
study were only from 3 departments that have many students, namely the Agribusiness, Agronomy
and Agricultural Technology departments. In the convergent validity test using 160 respondents, the
results of the convergent validity were above 0.7 which is in accordance with the requirements of the
rules of thumb, all indicators in the variables can be used and are valid. In the validity test using the
fornell larcker criterion, it was declared valid because the AVE square root value for each construct
was greater than the correlation value between other constructs. The results of the composite reliability
test were above 0.7 which is in accordance with the requirements of the rules of thumb, and the results
of the AVE test were also above 0.5, so they are in accordance with the requirements of the rules of
thumb. Therefore, it can be concluded that the results of the composite reliability and AVE can be said
to be valid and reliable. The results of the multicollinearity test, the VIF value must be less than 5 in
order to be considered valid and can be used in research, in accordance with the rules of thumb (Hair,
et al, 2020). The test shows that the VIF value for each indicator is <5.

Tabel 2. R-Square
R-square Adjusted

Lingkungan Sosial 0.792
Minat Berwirausaha 0.896
Sumber: Hasil analisis data (2024)

The R-Square result on the Social Environment variable has a value of 0.792.Uji R-Square

Tabel 3. Hypothesis Test Results Table
Hipotesis Original T- P-value | Analysis
Sample Statistic

Economic Literacy has a positive 0.520 6.535 0.000 | supported
influence on Entrepreneurial

Intention

Economic Literacy has a positive 0.335 2.970 0.001 | supported

influence on the Social Environment
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Family Economic Education has a 0.569 5.003 0.000 | supported
positive influence on the Social

Environment

Family Economic Education Has a 0.433 5.431 0.000 | supported

Positive Influence on
Entrepreneurial Intention
Social Environment Has a Positive 0.267 3.412 0.000 | supported
Influence on Entrepreneurial
Intention

Sumber: Hasil analisis data (2024)

Hypothesis test one-tailed test, significance of 0.05 T-statistic >1.645. The following is a table
containing the results of the hypothesis test.

DISCUSSION

The results of testing the first hypothesis Economic Literacy has a positive influence on
Entrepreneurial Intention were stated to be supported and showed that economic literacy has a positive
effect on the entrepreneurial interest of students at the Faculty of Agriculture, UNSRAT Manado. As
the results of research by Ulfah R, Z (2023) stated the higher the level of economic literacy, the greater
the interest in entrepreneurship of students. With a high level of economic literacy among students,
their mindset will be more critical, especially in making decisions to start a business. Economic literacy
is a useful tool for changing behavior from unintelligent to intelligent, such as how to use income to
save, invest, protect, and meet life's needs. Good economic literacy can also have an impact on student
behavior in improving perspective in prioritizing needs over wants. This is in line with Wulandari, et
al. (2016) who stated that individuals with a better level of economic literacy are expected to be more
selective in determining choices and adjusting them to the abilities of each individual.

Economic Literacy has a positive influence on the Social Environment and is significant. The results

show that economic literacy and social environment play an important role in student decision-making.
This is in accordance with the research of Aisyah (2014) and Pratiwi (2017) that the higher the
economic literacy ability, the more interactions are carried out in a group and the better self-control
can reduce the level of bad behavior.
The results of the study show that family economic education and social environment significantly
influence entrepreneurial intentions. The basic reason is that students spend time with their friends and
the surrounding social environment so that they become figures in determining their decisions. This is
in line with the results of research by Lingappa et al. (2020) and Karyaningsih et al (2020) to become
an entrepreneur requires a process starting from changing identity, and mindset, to how to apply it.
Usually family economic education is the first and main knowledge for individuals to better master
various lessons, including economics which is portioned with economic literacy. The results are also
in line with Smith (2020) individuals tend to imitate what they see, hear, and know from their closest
environment as a reference, and Patuelli et al. (2020) stated that friends who interact for a long time
will influence each other and their decisions in the process of becoming an entrepreneur vary, some
are formed through both formal education processes and informal channels. The test results show that
family economic education has a positive and significant effect on the entrepreneurial interest of
students at the Faculty of Agriculture, UNSRAT Manado. This is in line with research from
McQuiggan and Megra (2017) which states that family education introduces lifelong skills, career
choices, basic investment skills, and goal achievement. For this reason, the family is the first and main
education for children to make decisions, including becoming entrepreneurs. Testing the hypothesis of
the social environment has a positive effect on the entrepreneurial interest of students of the Faculty
of Agriculture, UNSRAT Manado.
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CONCLUSION

Based on research conducted on 160 respondents who are students of the Faculty of Agriculture, Sam
Ratulangi University, Manado, with the aim of providing empirical evidence regarding the relationship
and influence of economic literature, family economic education, social environment on
entrepreneurial interest, the results of the research data analysis using Smart PLS software version 4.0
can be concluded as follows: Economic literacy has a positive effect on the Interest in Entrepreneurship
of students of the Faculty of Agriculture, Sam Ratulangi University, Manado; Economic Literacy has
a positive effect on the Social Environment of students of the Faculty of Agriculture, Sam Ratulangi
University, Manado; Family Economic Education has a positive effect on the Social Environment of
students of the Faculty of Agriculture, Sam Ratulangi University, Manado; Family Economic
Education has a positive effect on the Interest in Entrepreneurship of students of the Faculty of
Agriculture, Sam Ratulangi University, Manado; Social environment has a positive effect on the
interest in entrepreneurship of students of the Faculty of Agriculture, Sam Ratulangi University,
Manado

Managerial Implication. This study shows that economic literacy, family economic education, and
social environment have a significant influence on the entrepreneurial interest of students of the
Faculty of Agriculture, UNSRAT Manado. Good economic literacy helps students make wiser
business decisions, while family economic education increases their confidence to start a business.
With the education provided by the family, especially related to financial management, students are
more motivated to become entrepreneurs than choosing a career as a permanent employee. Therefore,
universities and families need to collaborate in providing comprehensive education about
entrepreneurship.

In addition, the social environment plays an important role in shaping students' entrepreneurial interest.
Interaction with friends, lecturers, and the campus community can encourage students to be more
courageous in starting a business through the exchange of experiences and knowledge. Positive support
from this social environment has the potential to increase economic literacy and motivation to do
business. Universities are advised to provide activity units that focus on entrepreneurship in order to
create an ecosystem that supports business development among students.

This study has limitations, namely that it has not included variables that refer to student personality in
predicting entrepreneurial interest, such as student hobby or hobby variables, family income and others
that refer to individuals, so that they can be used as an alternative for further research development.

ACKNOWLEDGMENT

This research was conducted through the cooperation of students of the Faculty of Agriculture,
UNSRAT Manado, as respondents. For that we express our gratitude, and hopefully these results can
add to the literature and empirical evidence in understanding entrepreneurial interests, especially
asking for entrepreneurship from students as potential entrepreneurs.

REFERENCES
Aisyah, S. (2014). Upaya Peningkatan Hasil Belajar IPA Melalui Pendekatan Inkuiri dengan Model

Pembelajaran NHT Siswa Kelas V SDN Kutowinangun 08 Salatiga. Salatiga: Repository Universitas
Satya Wacana.

305



IConEnt

The 4™ International Conference on Entrepreneurship

Amsyari, F. (2021). Prinsip-prinsip masalah pencemaran lingkungan : (studi tentang banjir, karakteristik desa
dan kota). Jakarta: Ghalia Indonesia.

Arikunto, S. (2016). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: Rineka Cipta.

Arrighetti, Alessandro & Canello, Jacopo. (2023). Arrighetti, Aless"Explaining the Multifaceted Patterns of
Migrant Entrepreneurship in the Global Economy: A Resource-Based Approach. Leibniz Information
Centre for Economics.

BPS (2023). Statistik Indonesia 2023. Jakarta: Badan Pusat Statistik Indonesia.

Darmanah, G. (2019). Metodologi Penelitian. Lampung: CV. Hira Tech. .

Hasanah U.U, Khasan Setiaji. (2019). Pengaruh Literasi Digital, Efikasi Diri, Lingkungan Terhadap Intensi
Berwirausaha Mahasiswa Dalam E-Business. Economic Education Analysis Journal.

Hair, JF., Howard, MC., Nitzl, C. . (2020). Menilai kualitas model pengukuran do PLS sem menggunakan
analisis komposit konfimatori. J.Bus.Res.

Herlina S, D. (2017). Membangun Karakter Bangsa melalui Literasi Digital. Yogyakarta: Japelidi.

Karyaningsih, R.P.D., Wibowo, A., Saptono, A., & Narmaditya, B.S. (2020). Does entrepreneurship education
promote vocational students’ entrepreneurial mindset? Entrepreneurial Business and Economics
Review.

Lingappa, AK, Shah, A., Mathew, AO,. (2020). Pengaruh akademis, keluarga, dan teman sebaya terhadap niat
kewirausahaan mahasiswa teknik. Sage Buka .

Meghan McQuiggan, Mahi Megra . (2017). Parent and Family Involvement in Education: Results from the
National Household Education Surveys Program of 2016. Washington D.C.: IES National Centre for
Edication Statistic.

Mu’ Afifah, K. (2016). Pengaruh Status Sosial Ekonomi Orang Tua Dan Literasi Ekonomi Terhadap Perilaku
Konsumsi Siswa Kelas X IPS Di SMA Negeri 2 Tuban. Jurnal Pendidikan Ekonomi. 4(3).

Nyello, R. M., & Kalufya, N. (2021). Entrepreneurial Orientations and Business Financial Performance: The
Case of Micro Businesses in Tanzania. Open Journal of Business and Management, 09(03), 1263—-1290.
https://doi.org/10.4236/0jbm.2021.93068

Trebar, R. e. al. (2024). Entreprencurial intentions of students from Latvia, Poland, and Ukraine: The role of
perceived entrepreneurial education resultsNo Title. Journal of ENTREPRENEURSHIP,
MANAGEMENT and INNOVATION, 20(1), 103—121.

Wibowo, A. et al. (2023). The linkage between economic literacy and students’ intention of starting business:
The mediating role of entrepreneurial alertness. Journal of ENTREPRENEURSHIP, MANAGEMENT
and INNOVATION, 19(1).

Niels Bosma, Donna Kelley. (2021). GEM - Global Report 2020-21 final. Chile: Grafica Andes.

Peter, J. Paul dan Jerry C Olson. (2000). Consumer behavior: Perilaku Konsumen Dan Strategi Pemasaran Jilid

1. Edisi Keempat. Jakarta: Erlangga.

Pratiwi, M. I. (2017). Pengaruh Self Regulated Learning Dan Student Engagement terhadap Kecemasan
Akademik Pada Mahasiswa Angkatan 2016 Universitas Pendidikan Indonesia . Universitas Pendidikan
Indonesia | repository.upi.edu , Bandung.

Rachmana, A. (2023). Pengaruh Pendidikan Ekonomi Keluarga, Lingkungan Pertemanan, dan Literasi
Ekonomi terhadap Intensi Kewirausahaan pada Mahasiswa Non-Ekonomi. Jakarta: Universitas Pelita
Harapan.

Ridha, N. (2017). Proses Penelitian, Masalah, Variabel Dan Paradigma Penelitian. Semantic SCH.

Risnawati., Mintarti. Sri, U.W., Wardoyo.C. (2018). Pengaruh Pendidikan Ekonomi Keluarga, Gaya Hidup,
Modernitas Individu , dan LiterasiEkonomi terhadap perilaku KonsumtifSiswa, . Jurnal Pendidikan :
Teori, Penelitian dan Pengembangan.

Patuelli Roberto, - Enrico Santarelli, - Annie Tubadji. (2020). Entrepreneurial intention among high-school
students: the importance of parents, peers and neighbors. EBES: Eurasian Business Review.

Sekaran, U., & Bougie, R. (2019). Research Methods for Business. A Skill Building Approach. New Jersey: John
Wiley & Sons.

Setyawan Joko, Endang Rusdianti, Hardani Widhiastuti. (2021). Pengaruh Kepuasan, Kompensasi Dan
Kerjasama Tim Terhadap Kinerja Karyawan Di Mediasi Keterlibatan Karyawan. Jurnal Riset Ekonomis
Dan Bisnis USM (SIJALU).

306



IConEnt

The 4™ International Conference on Entrepreneurship

Smith, C. (2020). International Students and Their Academic Experiences: Student Satisfaction, Student Success
Challenges, and Promising Teaching Practices. Singapura: Springer Nature Singapore Pte Ltd.

Solihat Ai Nur dan Syamsudin Arnasik. (2018). Pengaruh Literasi Ekonomi Terhadap Perilaku Konsumtif
Mahasiswa Jurusan Pendidikan Universitas Siliwangi. Jurnal Kajian Pendidikan Ekonomi dan llmu
Ekonomi.

Soya Sobaya, M. Fajar Hidayanto, Junaidi Safitri. (2016). Pengaruh Literasi Keuangan Dan Lingkungan Sosial
Terhadap Perencanaan Keuanganpegawai Di Universitas Islam Indonesia Yogyakarta . Jurnal Madania.

Stevani, D. G. (2019). Analisis Tingkat Literasi Ekonomi Mahasiswa STKIP PGRI . Jurnal Inovasi Pendidikan
Ekonomi, Vol. 9, No. 1.

Suherdi, D. (2021). Peran Literasi Digital Di Masa Pandemik. Jakarta: Cattleya Darmaya Fortuna.

Suratno, Bagus Shandy Narmaditya, Agus Wibowo. (2021). Pendidikan ekonomi keluarga, kelompok teman
sebaya dan niat berwirausaha siswa: peran mediasi literasi ekonomi. Heliyon.

Suratno, Bagus ShandyNarmaditya & Agus Wibowo. (2021). Family economic, education, peer groups and
students entrepreneurial intention: the mediating role of economic literacy. Heliyon.

Ulfa Uswatun Hasanah, K. S. (2019). Pengaruh Literasi Digital, Efikasi Diri, Lingkungan Terhadap Intensi
Berwirausaha Mahasiswa Dalam E-Business. Economic Education Analysis Journal, 1199-1215.

Ulfah, R. Z. (2023). Pengaruh Literasi Ekonomi, Literasi Digital Dan Pendidikan Kewirausahaan Terhadap
Minat Berwirausaha Mahasiswa Pada Program Awmm Universitas Brawijaya . Malang:
UNIVERSITAS ISLAM MALANG.

UNSRAT, FAKULTAS PERTANIAN. (2023). LAPORAN KINERJA AKHIR TAHUN 2022-2023. Manado..

William G Zikmund dan Barry J. Babin. (2015). Essentials of Marketing Research. Cengage Learning.

Waulandari B, Surjono H. (2013). Pengaruh problem-based learning terhadap hasil belajar ditinjau dari motivasi
belajar PLC di SMK. Jurnal Pendidikan Vokasi (2013) 3(2), DOI: 10.21831/jpv.v3i2.1600.

Waulandari, A. A. (2016). Pengaruh Formatif Assesmen Menggunakan Umpan Balik Terhadap Peningkatan Self-
Esteem dan Hasil Belajar Siswa dalam Pendidikan Jasmani Universitas Pendidikan Indonesia.
Repository. UPI. Edu.

Yogama, W. (2023). Pengertian Wirausaha Menurut Para Ahli. Retrieved from IDN TIMES.

307



	The Influence of Economic Literacy, Family Economic Education, and Social Environment on Entrepreneurial Intention: A Case Study of Students of the Faculty of Agriculture, Sam Ratulangi University, Manado
	Alexander Kaunanga, Pauline H.P.Tanb
	a,bUniversitas Pelita Harapan
	ABSTRACT
	Entrepreneurial intention is important for young people, especially university graduates, because with the knowledge they have, they are potential entrepreneurs, can help the economic welfare of the wider community, through the creation of new jobs, o...
	Keywords: Economic Literacy, Family Economic Education, and Social Environment on Entrepreneurial Intention
	INTRODUCTION
	LITERATURE REVIEW
	e. The Influence of Social Environment on Entrepreneurial Interest. The environment influences the entrepreneurial attitudes of young people, and especially, their entrepreneurial intentions, has been around for a short time. (Suranto et al, 2023). Pe...


	METHODOLOGY
	The subjects of this study were students of the Faculty of Agriculture, Sam Ratulangi University in Manado. The criteria for the subjects of this study were respondents who were active students from the 2019 to 2022 intake at the Faculty of Agricultur...
	RESULTS
	Based on research conducted on 160 respondents who are students of the Faculty of Agriculture, Sam Ratulangi University, Manado, with the aim of providing empirical evidence regarding the relationship and influence of economic literature, family econo...
	Managerial Implication. This study shows that economic literacy, family economic education, and social environment have a significant influence on the entrepreneurial interest of students of the Faculty of Agriculture, UNSRAT Manado. Good economic lit...
	In addition, the social environment plays an important role in shaping students' entrepreneurial interest. Interaction with friends, lecturers, and the campus community can encourage students to be more courageous in starting a business through the ex...
	This study has limitations, namely that it has not included variables that refer to student personality in predicting entrepreneurial interest, such as student hobby or hobby variables, family income and others that refer to individuals, so that they ...
	REFERENCES


