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ABSTRACT 

Entrepreneurship holds a strategic role for national economic development by creating job opportunity. 

Unfortunately, Indonesia still has low number of entrepreneurs. Since entrepreneurship can be learned, then 

universities are seen as one of the potential sources of supply to create entrepreneurs through entrepreneurial 

education. Although Indonesian government and ministry of higher education give a strong support to 

stimulate entrepreneurship in higher education, in the reality, most of university graduates still hesitate to 

become entrepreneur. This study aims to see the effect of entrepreneurship education, entrepreneurial self-

efficacy on student’s entrepreneurial intentions from four private universities located in Tangerang. The 

research was carried out using quantitative methods using non-probability sampling with judgmental 

sampling. The data were collected through online questionnaires using google forms with a sample target of 

134 samples. The data analysis in this study using the SEM (Structural Equation Modeling) technique assisted 

by the SmartPLS 3.0 software. This study shows that entrepreneurship education has a significant effect on 

entrepreneurial self-efficacy and entrepreneurial intentions. And, Entrepreneurial Self-Efficacy positively 

affect entrepreneurial intention.  The study also found that entrepreneurial self-efficacy partially mediates the 

relationship between entrepreneurship education with Student’s entrepreneurial Intention. 

 

Keywords: Entrepreneurship education; entrepreneurial self-efficacy; entrepreneurial intention; students; 

universities. 
 

ABSTRAK 

Kewirausahaan memegang peran strategis bagi pembangunan ekonomi nasional dengan menciptakan 

lapangan kerja. Sayangnya, jumlah wirausahawan di Indonesia masih rendah. Oleh karena kewirausahaan 

merupakan hal yang dapat dipelajari maka perguruan tinggi dipandang sebagai salah satu sumber pasokan 

potensial untuk menciptakan wirausahawan melalui pendidikan kewirausahaan. Meskipun pemerintah 

Indonesia dan kementerian pendidikan tinggi memberikan dukungan yang kuat untuk mendorong 

kewirausahaan di perguruan tinggi, pada kenyataannya, sebagian besar lulusan universitas masih ragu-ragu 

untuk menjadi pengusaha. Penelitian ini bertujuan untuk melihat pengaruh pendidikan kewirausahaan, 

efikasi diri kewirausahaan terhadap intensi berwirausaha mahasiswa dari empat perguruan tinggi swasta 

yang berada di Tangerang. Penelitian ini dilakukan dengan menggunakan metode kuantitatif dengan 

menggunakan non-probability sampling dengan judgemental sampling. Pengumpulan data dilakukan melalui 

kuesioner online menggunakan google form dengan target sampel sebanyak 134 sampel. Analisis data dalam 

penelitian ini menggunakan teknik SEM (Structural Equation Modeling) yang dibantu dengan software 

SmartPLS 3.0. Penelitian ini menunjukkan bahwa pendidikan kewirausahaan berpengaruh signifikan 

terhadap efikasi diri kewirausahaan dan niat berwirausaha. Lebih lanjut, Entrepreneurial Self-Efficacy 

berpengaruh positif terhadap niat berwirausaha. Penelitian ini juga menemukan bahwa efikasi diri 

kewirausahaan secara parsial memediasi hubungan antara pendidikan kewirausahaan dengan Niat 

Berwirausaha Siswa. 

 

Kata kunci: Pendidikan Kewirausahaan; efikasi diri wirausaha; niat kewirausahaan; siswa; universitas. 

 

 

 

1. Introduction 

The level of entrepreneurship in 

Indonesia is still low. There are only 3.1% 

(approximately 8.06) million out of 260 

million of Indonesian total population 

who become entrepreneurs (Siregar, 

2019). This number placed Indonesia as 

the second bottom of 7 ASEAN countries 
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with an assessment result of 0.7 from a 

scale of 1-10 almost close to 0. Moreover, 

the unemployment rate in Indonesia also 

still become a serious problem (Jayani, 

2019). Currently there are approximately 

10.58 million people who are 

unemployed. Currently, Indonesia can 

only open 300,000 new jobs creation out 

of 500,000 total demand of job vacancies 

(Karunia, 2020). 

In August 2019, based on Biro 

Pusat Statistik (BPS) data, the 

unemployment rate for university 

graduates was 737,000 (Biro Pusat 

Statistik, 2020). This can occur due to an 

increase in the workforce that is not fully 

absorbed by the job field. The number 

could decrease if the university graduates 

begin to think as the job creators 

(employers) instead of become job 

seekers (employees). From this point of 

view, universities are seen as the most 

potential source of supply for 

entrepreneurship. The government expect 

higher education to produce individuals 

who are eager and willing to become 

entrepreneur (Kominfo.go.id, 2017).  

The government, through ministry 

of education and culture has fully 

supported the entrepreneurship program 

and entrepreneurship education in higher 

education to stimulate, especially, 

students and graduates to become 

entrepreneurs (Badan dan Riset dan 

Inovasi Nasional Republik & Indonesia, 

2018). Previous studies has shown that, 

entrepreneurship education in higher 

education enables students to learn about 

entrepreneurship knowledge and practice 

that can support and prepare them to 

launch the new venture (Patricia & 

Silangen, 2016) thereby increasing their 

entrepreneurial intentions (Lorz, 2011; 

Puni et al., 2018).  

Even so, a survey that has been 

conducted by the Asosiasi Pengusaha 

Muda Indonesia (APMI) revealed that the 

intention to become entrepreneur still low 

in university graduates. Most of them 

were still choose to become employee as 

their professional career. From 5 million 

students who filled the survey, 83% of 

them aspire to become employees rather 

than opening their own businesses, only 

4% were longing to become self-

employed and the rest want to become 

members of an institution (PNS) 

(Kunjana, 2016). 

Beside entrepreneurship education, 

one of the other factors that influence the 

desire (intention) to become 

entrepreneurs is self-efficacy. Self-

efficacy or self-readiness of an 

entrepreneur is very important because 

when individuals have expectations of 

more positive results from entrepreneurial 

work in the future by launching successful 

products or services and becoming 

materially richer or satisfied. However, in 

reality, currently there are still many 

students who do not have high self-

readiness (ESE) to open their own 

business after graduating (Mahshunah, 

2010). The lack of ESE among students is 

due to the many obstacles in the field 

when doing entrepreneurship, including a 

lack of knowledge in entrepreneurship, 

capital, low motivation to start a business, 

lack of facilities and facilitation 

(Nurbaya, 2012). 

For Indonesia context, although 

entrepreneurship education have become 

national priority for long to boost the 

number of entrepreneurs, the impact of 

entrepreneurship education to 

entrepreneurial intention still unclear. 

Although several studies has shown that 

entrepreneurship education promotes 

student entrepreneurial intention (Patricia 

& Silangen, 2016; Santoso & Almadana, 

2021; Sugianingrat et al., 2020). Study 

from Hutasuhut (2018) and Lamanepa 

and Sidharta (2019) show the opposite. 

Therefore, this research would like to 

seek the effect of entrepreneurship 

education to students’ entrepreneurial 
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intention with self-efficacy as mediating 

variable.  

Moreover, this research differs 

from previous research on the role of 

entrepreneurship education in shaping 

student’s entrepreneurial intention in 

Indonesia. Previous research on 

entrepreneurial education in Indonesia 

mostly focused only on entrepreneurial 

knowledge transfer process (Ardianti, 

2009; Noya & Setiyati, 2015; Saptono et 

al., 2020). In this study, the 

entrepreneurship education also measures 

the effect of entrepreneurial learning on 

student’s capability to scan business 

opportunities that exist around them (Puni 

et al., 2018). 

 

2. Literature Review 

2.1  Entrepreneurial Intention 
Hurlock (1991) in Adhitama, 

(2014) states that intention is a motive 

that shows the direction of an individual's 

attention to an attractive and pleasant 

object. If the individual intends on a 

particular object or activity, he will tend 

to relate more actively to that object or 

activity. Intentions can be formed through 

direct experiences or memorable 

experiences that provide opportunities for 

individuals to practice, obtain feedback 

and develop skills that lead to personal 

efficacy and expectations of satisfactory 

results (Adhitama, 2014). 

The process of forming and making 

decisions to create a new business idea is 

known as entrepreneurial intention. 

Entrepreneurial ideas and attitudes 

towards entrepreneurial opportunities are 

the result of the formation of 

entrepreneurial intentions that occur 

before entrepreneurs start their new 

businesses (Krueger & Carsrud, 1993). 

Krueger et al., (2000) emphasizes that 

entrepreneurial opportunities do not 

physically exist. On the other hand, 

waiting for entrepreneurs to find and 

manage existing opportunities. The 

entrepreneurial intention possessed by an 

entrepreneur will control and hone his 

sensitivity to recognize the opportunities 

offered by the environment and create an 

entrepreneurial ambition to pursue new 

opportunities. Entrepreneurial intention is 

a significant initiative factor in the 

entrepreneurship process. characteristics, 

the needs, values, habits and beliefs of an 

entrepreneur are factors to form 

entrepreneurial intentions. It is closely 

related to the form of mindset, experience, 

and behavior to achieve a certain goal 

(Lestari, 2020). 

Entrepreneurial intention is a self-

recognized belief that a person intends to 

set up a new business venture and 

consciously plans to do so at some point 

in the future (Thompson, 2009). So that 

one's intention and desire to become an 

entrepreneur is the biggest factor that 

provides opportunities for young 

entrepreneurs to create new businesses. A 

person's willingness and intention to 

become an entrepreneur is closely related 

to the readiness and ability of that person 

to be able to create a long-term business 

opportunity which can then be achieved 

from the goals of the business plan that 

has been prepared by that person. So that 

individuals can find out how far and the 

efforts that have been prepared to achieve 

something by an entrepreneur (Ndofirepi, 

2020). 

In this study, the definition of EI 

used is according to Krueger & Carsrud 

(1993) namely the process of forming and 

making decisions to create a new business 

idea known as entrepreneurial intention. 

Entrepreneurs' ideas and attitudes towards 

entrepreneurial opportunities are the 

result of the formation of entrepreneurial 

intentions that occur before entrepreneurs 

start their new businesses. 

 

a. Entrepreneurial Education 

The environment in which 

businesses operate is very diverse, always 
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changing and has a competitive nature 

(Lee et al., 2011). Situations and 

conditions from the environment can 

result in a lack of information to business 

people or entrepreneurs regarding the 

factors that affect the work process and 

production of the organization or business 

actor. Dynamic environmental conditions 

can greatly affect an individual to obtain 

information about knowledge and factors 

related to his future career (Lestari, 2020). 

The entrepreneurial spirit can be 

instilled through entrepreneurship 

education (Boyd, 2017; Saeed et al., 

2015). In the world of education, 

especially higher education, it has a very 

big impact in universities to be able to 

form an entrepreneurial spirit in students 

so that in the future entrepreneurship can 

be used as one of the main choices to 

become a career path and be instilled in 

them to be able to foster a sense of passion 

to become an entrepreneur. In college 

students can be given knowledge and 

skills about entrepreneurship such as 

entrepreneurial attitude, capabilities and 

the ability to be able to see a new 

opportunity to create a job (Hassan et al., 

2020). 

In the application of education 

about entrepreneurship, it aims to be a 

place for students to get learning material 

about basic theory, training, and 

techniques in doing entrepreneurship. 

This can be very useful knowledge 

information for students and can 

maximally motivate students positively 

so that they want to become 

entrepreneurship and create confidence in 

the readiness of each individual or 

prospective entrepreneur to be able to 

start and open a new business (Aboobaker 

& Renjini, 2020). 

According to Lorz (2011), 

Entrepreneurial Education can increase 

intentions to become entrepreneurs and 

equip prospective entrepreneurs with 

relevant skills. Therefore, 

entrepreneurship education has a positive 

impact on entrepreneurial behavior and 

intentions. Entrepreneurial education can 

improve one's ability in entrepreneurial 

knowledge and emotional intentions to 

become an entrepreneur (Li & Wu, 2019). 
In this study, the definition of 

entrepreneurship education used is 

according to Lorz (2011), Entrepreneurial 

Education or entrepreneurship education 

can increase intentions to become 

entrepreneurs and equip prospective 

entrepreneurs with relevant skills. 

Therefore, entrepreneurship education 

has a positive impact on entrepreneurial 

behavior and intentions.  
 

2.3. Entrepreneurial Self-efficacy 
Entrepreneurial self-efficacy is the 

belief that a person has sufficient abilities 

and abilities to excel in what he or she 

decides to achieve or wants to achieve 

(Bandura, 1997). One school of thought 

believes self-efficacy is an innate feature 

of entrepreneurs that cannot be learned or 

developed through education (Cope, 

2005). In their systematic review of 

entrepreneurship education research 

spanning 1995 to 2006, (Solomon et al., 

2008) found that entrepreneurship 

training had a positive impact on 

individuals' perceptions of their ability to 

start new businesses (Puni et al., 2018). 

Self-readiness to become an 

entrepreneur is related to the level of one's 

willingness to build a new business, 

because it is related to one's creativity and 

willingness to become an entrepreneur in 

young entrepreneurs (Shi et al., 2019). 

The cognitive and physical abilities 

needed to manage and control the 

situational consequences of being an 

entrepreneur. In one's own readiness to go 
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through all forms of obstacles and be 

ready to face when a failure occurs (Wood 

& Bandura, 1989). (Bandura, 1989, 1992, 

1997). This is very closely related to the 

level of a person's desire to become an 

entrepreneur (Sweida & Reichard, 2013). 

Self-efficacy has also been linked to 

entrepreneurship. It is considered a major 

determinant of Entrepreneurial Intention 

(EI) (Hamid et al., 2020; Puni et al., 

2018). ESE is an important motivational 

attribute of the entrepreneurial process as 

individuals accept the term ambiguity 

around business situations that require 

effort, persistence and planning (Bandura, 

1997). (Krueger & Dickson, 1994) 

postulate that “high levels of self-efficacy 

are associated with strategic risk taking”. 

People who have high self-efficacy tend 

to show higher intrinsic intentions in 

entrepreneurial behavior and activities 

(Puni et al., 2018). 

The concept of an entrepreneur's 

thinking is closely related to a person's 

self-efficacy which can be influenced by 

the surrounding environment. Self-

efficacy is a key position when someone 

feels ready and strong to be able to go 

through the entrepreneurial process and in 

the future can become a successful 

entrepreneur. Readiness in organizational 

ability, readiness to become someone who 

has the title of entrepreneur, and 

someone's readiness to run a business 

itself. Having several factors such as the 

willingness to act and can motivate him to 

become an entrepreneur, so he can believe 

in himself that he is ready and strong to 

overcome all obstacles and complete all 

tasks related to entrepreneurship (Tomy 

& Pardede, 2020). 

Self-efficacy is an individual's 

belief in his ability to perform a series of 

tasks or activities successfully (Bandura, 

1982, 1997). Self-efficacy determines an 

individual's perception of a situation and 

how they respond to it (Boyd & Vozikis, 

1994; Gielnik et al., 2015). Self-efficacy 

describes a person's belief in his or her 

ability to successfully perform various 

roles and activities related to 

entrepreneurship, such as developing a 

new business idea, creating a new 

product/service, or launching a business 

(Santos & Liguori, 2020). In the study 

referring to the notion of Baron 

(2004)describes self-efficacy as a belief 

in one's ability to collect and apply the 

resources, skills, and competencies 

needed to achieve the level of 

achievement. 

 

2.4. Hypotheses Development    

2.4.1. Entrepreneurial education 

positively affects entrepreneurial 

intention 

The results of research conducted 

by Puni et al., (2018) on 357 Final year 

students at a private university in Ghana 

show an intermediate positive influence 

entrepreneurial education on 

entrepreneurial intention. This research 

shows that the entrepreneurship education 

facilitates the acquisition process of 

entrepreneurial general knowledge and 

skills development that enable students to 

develop their opportunity recognition 

capability, that eventually will increase 

student’s entrepreneurial intention (EI). 

In addition, the results of research 

conducted by Ndofirepi (2020) on 308 

students’ Vocational education in 

Zimbabwe shows that entrepreneurship 

education also influence the intention of 

entrepreneurial goals and other 

entrepreneurial traits.  

Research that conducted by 

Aboobaker and Renjini (2020) on 330 

final year students also shows that 

universities play an important role in 

disseminating knowledge and providing 

training on entrepreneurial skills and 

attitudes. This research shows that there is 

a positive effect of entrepreneurship 

training in building human capital and 

entrepreneurial intentions among 
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students. Similar findings were also 

obtained from research conducted by 

Hoang et al., (2021) on 1021 active 

students at Vietnam University. The 

results showed that entrepreneurial 

education had a direct positive effect on 

students' intentions to become 

entrepreneurs.  

Similar findings were also found in 

the Indonesia context. Entrepreneurship 

education in Indonesia stimulate student’s 

intention to become an entrepreneur 

(Afrianty, 2020; Patricia & Silangen, 

2016; Santoso & Almadana, 2021). Based 

on this description, the proposed research 

hypothesis: 
  

H1:  Entrepreneurial education 

positively affect entrepreneurial 

intention. 

2.4.2. Entrepreneurship education 

positively affect entrepreneurial 

self-efficacy  

The results of research conducted 

by Puni et al., (2018)on 357 final year 

students at a private university in Ghana 

have shown a positive influence of the 

general knowledge about 

entrepreneurship on the development 

skills in business opportunities 

recognition. Then, entrepreneurship 

education will increase student’s 

confidence in choose entrepreneurship as 

their career aspiration. Furthermore, the 

research conducted by Shi et al., (2019) 

shown that entrepreneurial education in 

the form of perceived university support 

had a positive effect on students' readiness 

to become entrepreneurial. 

Similar findings were also found 

from the results of research conducted by 

Memon et al., (2019) on universities 

students in Pakistan. From the research 

results, it was found that knowledge about 

entrepreneurship from entrepreneurship 

education has a positive influence on 

Entrepreneurial Self-efficacy (ESE). 

These findings can strengthen the 

influence of entrepreneurship education 

in the form of increased business 

information, providing insight into 

business input and output, operations, 

sales, and marketing fundamentals on 

increasing the ability to start 

entrepreneurship, self-confidence, and 

ESE. Similar findings were also found for 

Indonesia context. Study from Afrianty, 

(2020) and Lamanepa and Sidharta 

(2019) have shown that entrepreneurship 

education had a positive and significant 

effect to entrepreneurship self-efficacy 

development. Based on this description, 

the proposed research hypothesis: 

 

H2: Entrepreneurial education 

positively affect entrepreneurial 

self-efficacy. 

2.4.3. Entrepreneurial self-efficacy 

positively affects entrepreneurial 

intention 

Research conducted by Santos and 

Liguori (2020) on 1,026 students in 

America shown that entrepreneurship 

education and entrepreneurial self-

efficacy has a positive impact on 

entrepreneurial intention. Where found 

the results of the influence significant 

towards the formation of entrepreneurial 

intentions for individuals with subjective 

norms preferable compared to individuals 

with less supportive subjective norms 

towards entrepreneurship. The influence 

of the interaction of subjective norms and 

entrepreneurial self-efficacy on expected 

results are still significant when 

considering the indirect effect on 

intentions entrepreneurship. 

Research conducted by Hassan et 

al., (2020) found positive results on the 

influence of entrepreneurial self-efficacy 

on one's intention to become 

entrepreneurial. Moreover, research 

conducted by Hassan, Saleem, Anwar, 

and Hussain (2020) on 334 students who 

have a business and management 

background, self-efficacy has an 
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important role in influencing 

entrepreneurial intention regarding self-

readiness and having confidence in one's 

own ability to do and manage their own 

business in the future.  

Similar findings were also found for 

the Indonesia context. The Studies from 

Hutasuhut (2018), Lamanepa and 

Sidharta (2019), and Afrianty (2020) 

showed that entrepreneurial self-efficacy 

had a significant effect on the 

development of student’s entrepreneurial 

intention. Based on this description, the 

proposed research hypothesis: 

H3: Entrepreneurial self-efficacy 

positively affects entrepreneurial 

intention. 

2.4.4. Entrepreneurial self-efficay 

mediate the relationship between  

entrepreneurial education and 

entrepreneurial intention 

The results of research conducted 

by Puni et al., (2018) shown that ESE can 

mediate the relationship between 

entrepreneurship education and 

entrepreneurial intention. This finding 

confirmed that entrepreneurship 

education improves student (Krueger, 

2005), which eventually increasing their 

intention to engage in entrepreneurial 

activities in the future (Miranda et al., 

2017). Moreover, research conducted by 

Shi et al., (2019)on 374 students from 

China, the role of universities to support 

students in increasing internal will 

entrepreneurship that is mediated by the 

perspective of the individual in his 

readiness to become an entrepreneur. The 

results of research conducted by Adu et 

al., (2020) show that entrepreneurial self-

efficacy is a mediator between university 

support to the readiness, desire and 

intention of students to become 

entrepreneurs as an alternative to a career 

path. 

The results of research conducted 

by Hoang et al., (2021) on 1021 active 

students at Vietnam University show that 

entrepreneurship education has a direct 

effect on the student’s entrepreneurial 

intentions. In addition, self-efficacy and 

learning orientation play a significant 

mediating role in the relationship between 

entrepreneurship education and 

entrepreneurial intention. In Indonesia, 

study from Afrianty (2020) showed that 

The influence of entrepreneurship 

education on entrepreneurial intention 

through entrepreneurial self-efficacy is 

positive. Entrepreneurship education at 

the university is proven to build student’s 

entrepreneurial self-efficacy to launch 

their own business in the future. Based on 

this description, the proposed research 

hypothesis: 

H4: Entrepreneurial self-efficacy 

mediates the relationship between 

entrepreneurial education and 

entrepreneurial intention. 
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Figure 1 Research Model  

 

 
Source: Puni et al. (2018) 

 

3. Research Method 

3.1. Sample and Procedure 

This research uses descriptive 

research design to explain the relationship 

of entrepreneurship education and self-

efficacy to student’s entrepreneurial 

intention. This research used non-

probability sampling technique with 

judgmental sampling.  The data collection 

method was using e-survey was 

distributed to 134 active students that 

have completing entrepreneurial course in 

four private universities in Tangerang. 

The sample size calculation is referring to 

(Hair et al., 2009)by calculate observed 

variables multiplied by 5 or 10. There are 

20 observed variables in this research, 

therefor the minimum sample size is 20x5 

= 100 respondents. 

3.2. Measurement and Data Analysis 

This research is using previous 

measurement that have been tested in the 

prior studies. mediating and dependent 

variable using a survey method. The 

measurement of student entrepreneurial 

intention and self-efficacy was taken from 

Liñán and Chen (2009). Furthermore, the 

entrepreneurship education measurement 

was taken from Puni et al., (2018)with 

two dimensional construct measurement 

namely “Opportunity recognition” and 

“Entrepreneurship knowledge 

acquisition”. The respondents were asked 

to answer the questions given by the 

researcher by giving a value between 1 

(strongly disagree) to 5 (strongly agree) 

Likert scale.  The data analysis in this 

study was using Confirmatory Factor 

Analysis (CFA) and Structural Equation 

Modeling (SEM). 

 

4. Result and Discussion 

4.1. Descriptive Statistic 

Out of the 183 responses collected, 134 

respondents or 73.22% were eligible for 

further analysis. Only 134 respondents 

have professions as students and have 

received courses related to 

entrepreneurship. Table 1 summarize the 

demographic analysis of the respondents. 
 

  



166 DeReMa (Development of Research Management): Jurnal Manajemen Vol. 16 No. 2, September 2021 

Table 1.  Descriptive Statistic Table 

Items Categorical Answers Number of 

answers 
Percentages 

(%) 
Gender Male 81 60.4% 

Female 53 39.6% 
Range of aged 17-18 years old 4 3% 

19-20 years old 34 25.4% 
21-22 years old 95 70.9% 
>= 23 years old 1 0.7% 

Occupation University Student 134 100% 
University 

Origin 
Universitas Multimedia 

Nusantara 
86 64,2% 

Universitas Bina Nusantara 22 16,4% 
Universitas Pelita Harapan 17 12,7% 

Universitas Prasetiya Mulya 3 2,2% 
Study Program Business/Management 67 50% 

Non Business/Management 67 50% 
Experience in 

taken 

entrepreneurship 

course 

YES 134 100% 

Source: Data Processing (2021) 

  

Based on table 1, all the respondents 

are come from four private universities in 

Tangerang area. All respondents still 

registered as an active student in the 

origin university, has been taken 

entrepreneurship course. 

Demographically, most of the 

respondents in this research are male, 

with the aged range between 21-22 years 

old, and come from both, 

business/management, and non-

business/management study program. 
 

4.2. Higher Order Construct 

Analysis. 

This study uses a higher order 

construct approach or hierarchical 

component models (Hair et al., 2019; 

Sarstedt et al., 2019)in a reflective-

formative form. Where, in this study the 

entrepreneurship education variable is 

formed by two dimensions, namely 

opportunity recognition and 

entrepreneurial knowledge acquisition 

variables which will affect the 

entrepreneurial self-efficacy variable and 

the entrepreneurial intention variable. 

The analytical technique used in 

this research is the disjoint two-stage 

approach. Where in the first stage the 

estimation analysis and measurement 

model for lower-order components will 

be carried out based on the standard 

reputation model (Hair et al., 2019; 

Sarstedt et al., 2019)  which will analyze 

the direct influence of the opportunity 

recognition dimensions and 

entrepreneurial knowledge acquisition 

variables. 
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Figure 2. Stage One analysis of the disjoint two-stage approach 

 
 

4.2.1. (Outer) Model Measurement of 

Lower-Order Components. 

(Outer) Model Measurement Analysis is 

an element of the path model that contains 

observed indicators and their relationship 

to construct. Measurement of (Outer) 

Model analysis is conducted to evaluate 

the reliability and validity of the 

construct. Where, reliability for 

Measurement (Outer) PLS model is 

measured from internal consistency 

(Composite Reliability) and Indicator 

Reliability. Meanwhile, its validity is 

measured from convergent validity 

(Average Variance Extracted) and 

Discriminant Validity (Hair et al., 2014). 

A Measurement of (Outer) Model is said 

to be reliable if it has a Composite 

Reliability (CR) value greater than or 

equal to 0.60 – 0.70 and a Cronbach's 

Alpha value greater than 0.60.  Whereas, 

to be said to be valid, a Measurement 

(Outer) Model, a variable must have an 

outer loadings indicator value higher than 

its cross loadings value against another 

construct and a Fornell-Larcker Criterion 

that compares AVE square root with 

latent construct correlation. Where, AVE 

square root must be greater than the 

correlation between latent constructs 

(discriminant validity) as well as average 

variance extracted (AVE) values greater 

than 0.5 and indicators outer loadings 

values that must be greater than 0.708 

(convergent validity) (Hair et al., 2014, 

2016).  Here are the results of the analysis 

of measurement models in this study: 
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Table 2. Measurement (Outer) Model Analysis 

 

Variabel Indicators 
Outer 

Loadings 
> 0.7 

AVE 
> 0.5 

Composite 

Reliability 
> 0.7 

Cronbach’s 

Alpha 
> 0.7 

rho_A 
> 0.7 

Entrepreneurial 

Intention 
EI1 0.844 

0.712 
 

0.917 
 

0.888 
 

0.907 
 

EI2 0.734 
EI3 0.869 
EI4 0.890 
EI5 0.807 

Entrepreneurial Self-

Efficacy 
ESE1 0.812 

0.680 
 

0.914 
 

0.882 
 

0.885 
 

ESE2 0.847 
ESE3 0.842 
ESE4 0.833 
ESE5 0.786 

Opportunity 

Recognition 

OR1 0.802 
0.712 

 

0.908 
 

0.866 
 

0.882 
 

OR2 0.881 
OR3 0.836 
OR4 0.854 

Entrepreneurship 

Knowledge Acquisition 
EKA1 0.857 

0.668 
 

0.923 
 

0.900 
 

0.902 
 

EKA2 0.783 
EKA3 0.820 
EKA4 0.796 
EKA5 0.846 
EKA6 0.797 

Source: Data Processing (2021) 

 
 

Table 3. Factor Loadings 

  
Student 

Entrepreneurial 

Intention 

Ent. Knowledge 

Acquisition 
Ent. Self-

Efficacy 
Opportunity 

Recognition 

EI1 0.844       
EI2 0.734       
EI3 0.869       
EI4 0.890       
EI5 0.807       
EKA1   0.857     
EKA2   0.783     
EKA3   0.820     
EKA4   0.796     
EKA5   0.846     
EKA6   0.797     
ESE1     0.812   
ESE2     0.847   
ESE3     0.842   
ESE4     0.833   
ESE5     0.786   
OR1       0.802 
OR2       0.881 
OR3       0.836 
OR4       0.854 

Source: Data Processing (2021) 
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Tabel 4. Fornell-Lecker Criterion Test 

 EKA ESE OR EI 

EKA 0.817       

ESE 0.647 0.824     

OR 0.778 0.599 0.844   

EI 0.617 0.635 0.554 0.831 
Source: Data Processing (2021) 

 

From table 2 and 3, we can see that the 

lower-order construct internal 

consistency (Composite Reliability) is all 

above 0.7, and Cronbach's Alpha value 

are greater than 0.60. This indicate that 

the model is reliable. As for the model 

validity, from the Fornell-Larcker table, 

we can see that AVE square root of all 

variables are greater than the correlation 

between latent constructs (discriminate 

validity) as well as average variance 

extracted (AVE) values greater than 0.5 

and indicators outer loadings values that 

must be greater than 0.708 (convergent 

validity). This result indicate that the 

model is have a good validity. 
 

4.3. Validating Higher Order 

Construct 

 After finish with the first stage, then 

in the stage two, researchers take latent 

variable score (LVS) from the stage one 

to develop the higher-order model as 

shown below: 

 

 
Figure 3. Stage Two Specification Model reflective formative of Entrepreneurship Education 

 
 

Table 5. Higher Order Construct (HOC) Validity 

HOC LOC’s Outer 

Weight 

T 

Statistics 

P 

Values 

Outer 

Loadings 

VIF 

Entrepreneurship 

Education 

Opportunity 

Recognition 

0.730 35.706 0.000 0.979 2.528 

Entrepreneurial 

Knowledge 

Acquisition 

0.321 14.799 0.000 0.888 2.528 

Source: Data Processing (2021) 
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Based on Figure 3, in this study, the 

Higher-order construct of 

Entrepreneurship Education was formed 

by two lower-order constructs of 

Opportunity Recognition and 

Entrepreneurial Knowledge Acquisition. 

Outer weight, Outer Loadings and VIF 

are used to measure HOC Validity. Based 

on table 4.4, the outer weight value in this 

study is significant (Hair et al., 2016). The 

value of outer loadings is also greater than 

0.5 for the OR and EKA variables 

(Sarstedt et al., 2019). Finally, the VIF 

value for all lower-order constructs is less 

than 5 so it can be said that there is no 

collinearity problem in the model (Hair et 

al., 2016). In other words, HOC 

Entrepreneurship Education can be said to 

be valid for further testing. 
 

4.4. Structural (Inner) Model 

Measurement  
  

Table 6. R-square Result 

  R Square 

Entrepreneurial 

Intention 
0.485 

Entrepreneurial 

Self-Efficacy 
0.438 

Source: Data Processing (2021) 

 

Based on table 6, it can be seen that 

the R-square for the entrepreneurial 

intention variable is 0.485 which is 

included in the moderate category. These 

results indicate that the Entrepreneurial 

Intention variable can be explained by 

entrepreneurial self-efficacy and 

entrepreneurship education by 48.5% and 

the remaining 51.5% is explained by other 

variables outside the study. Furthermore, 

the R-square for the entrepreneurial self-

efficacy variable is 0.438 which is 

included in the moderate category. These 

results indicate that the entrepreneurial 

self-efficacy variable can be explained by 

entrepreneurship education by 43.8% and 

the remaining 56.2% is explained by other 

variables outside the study. 

 
 Table 7. Hypothesis Testing, Path Coefficients Result 

 Beta (β) T Statistics  P Values Result 

Entrepreneurial 

education  

entrepreneurial 

intention 

0.362 3.896 0.000 

 

H1 Supported 

Entrepreneurial 

education  

entrepreneurial self-

efficacy. 

0.662 10.440 0.000 

 H2 Supported 

Entrepreneurial self-

efficacy  

entrepreneurial 

intention 

0.401 4.541 0.000 

H3 Supported 

Source: Data Processing (2021) 
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Table 8. hypothesis Test for Mediation Effect 

Total Effect 

(EE EI) 
Direct Effect 

(EE EI) 
Indirect Effects on (EE EI) 

Coefficien

t 
P-

Value

s 

Coefficien

t 
P-

Value

s 

H4:EE ESE EI Coefficien

t 
SD T Value 

(Bootstrap

) 

P 

Value

s 
0.628 0.000 0.362 0.000 0.265 0.06

0 
4.393 0.000

0 
Sumber: Data Processing (2021) 

 

Hypotheses testing result found that 

all hypotheses (H1, H2, H3 and H4) in this 

research are supported. Based on table 7, 

Hypothesis 1 to Hypothesis 3, the data 

supports each hypothesis because the T-

statistics value shows the numbers 3.896 

(H1), 10.440 (H2) and 4.541 (H3) which 

means that it is above the required value. 

Data is supported because T-statistics> 

1.65 and P-value <0.05 (Ghozali & Latan, 

2015).  

Moreover, bootstrapping analysis is 

used for testing of the mediation effect 

(Hypothesis 4).  Table 8 shown the 

mediation hypotheses testing in this 

study. The mediation testing result has 

shown that both the direct and indirect 

effect of the relationship of EE to IE are 

positive and significant. It means that, 

entrepreneurial self-efficacy is partially 

mediate the effect of entrepreneurship 

education to student entrepreneurial 

intention (Hair et al., 2017) 

 

5. Conclusion  

Hypothesis testing in this study 

shows that entrepreneurship education 

has a significant effect on entrepreneurial 

intention. This can be seen from the 

results of the inner model test which 

shows a T-statistics value of 3.896 from 

the required T-statistics> 1.65. In this 

study, respondents felt that there was a 

very significant influence on the 

provision of learning material from 

entrepreneurship courses on increasing 

student intention to become 

entrepreneurs. The influence felt by the 

respondents when they were able to 

understand learning materials about 

entrepreneurship so that the respondents 

could know the methods to be able to 

create new business ideas and see 

business opportunities so that they could 

recognize entrepreneurship as an 

alternative career path. 

Hypothesis testing in this study 

shows that entrepreneurship education 

has a significant effect on entrepreneurial 

self-efficacy. This can be seen from the 

results of the inner model test which 

shows the t-statistics value of 10.440 from 

the required T-statistics> 1.65. In this 

study, respondents felt that there was a 

very significant influence on the 

provision of learning material from 

entrepreneurship courses on the self-

readiness of the respondents to take 

business actions in the field of 

entrepreneurship. With the lessons 

provided by the entrepreneurship course, 

the respondents can identify the 

characteristics of successful 

entrepreneurs. Raising awareness about 

the various forms of business that can be 

established. Acquire the knowledge and 

competencies needed to build, develop 

and manage new businesses. Increase 

awareness of the duties and rights of 

entrepreneurs and an understanding of the 

resources that can be used to start a new 

business venture. Having a good 

understanding of entrepreneurial 

knowledge will cause someone to be more 

confident and have a much better self-

readiness because they already have the 

knowledge obtained through education. 

So that students with such provisions will 
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be more confident and confident in 

opening a business than students who do 

not have the provision of knowledge and 

without the slightest background on 

entrepreneurship. 

Hypothesis testing in this study 

shows that entrepreneurial self-efficacy 

has a significant effect on entrepreneurial 

intention. This can be seen from the 

results of the inner model test which 

shows the t-statistics value of 4.541 from 

the required T-statistics> 1.65. In this 

study, respondents felt a very significant 

influence on their readiness to become an 

entrepreneur. Respondents felt they knew 

how to develop a business, knew the 

details of the practice of starting a 

business, were able to control a business, 

and had the readiness to run their own 

business. With all these things, it can 

increase the intention to become an 

entrepreneur. Someone who has a good 

mindset about entrepreneurship such as 

self-readiness for knowledge of 

entrepreneurship, self-confidence, can see 

opportunities and create business ideas. 

Because all these things must be 

deliberately found or searched for. So that 

it will also have a good impact on 

increasing entrepreneurial intentions. 

Hypothesis testing in this study 

shows that entrepreneurial self-efficacy 

(ESE) mediators have a significant 

influence in mediating entrepreneurial 

education on entrepreneurial intention. 

This can be seen from the results of the 

inner model test which shows the T-

statistics value of 4.393 from the required 

T-statistics> 1.65. Whereas 

entrepreneurship education can develop 

preferred ESE attitudes among students 

by creating a sense of awareness and 

confidence in their ability to increase 

entrepreneurial intentions, if someone has 

a high ESE will tend to show a higher 

intrinsic interest in entrepreneurial 

activities. 
 

5.1. Managerial Implication 

The results of this study indicate 

that entrepreneurial education has a 

positive effect on the entrepreneurial 

desire of students in four private 

universities in Tangerang. The results of 

this study also show that entrepreneurial 

self-efficacy mediates the relationship 

between entrepreneurial education and 

student entrepreneurial intention. The 

managerial implications given by the 

author to increase student entrepreneurial 

intention are as follows. 

First, entrepreneurship education 

plays an important role in growing 

interest in entrepreneurship. Through 

entrepreneurship education, students gain 

the knowledge they need to run a business 

in the future. Entrepreneurship education 

also helps students to be able to recognize 

business opportunities that are around 

them. To be more leverage, in the future, 

apart from providing entrepreneurship 

education, universities can also combine 

theoretical education with entrepreneurial 

practices in the educational curriculum. 

Through the practice of entrepreneurship, 

students can increase their self-efficacy 

by learning to practice the business 

knowledge they gain directly. 

Second, the University can also 

increase entrepreneurial self-efficacy by 

integrating entrepreneurship education 

curriculum with access to business 

incubators or business accelerators. The 

creation of an entrepreneurial ecosystem 

provided by a business incubator can help 

students to sharpen and validate business 

ideas through mentoring and mentoring 

from business actors as well as access to 

funding. 
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